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EDITOR-INCHIEF
We are delighted to unveil the November
2019 issue of City Scope Africa Magazine
(A monthly business world and lifestyle
publication of City Scope Africa) to the general public.
City Scope Africa Magazine was birthed
out of the need to celebrate outstanding
achievements and showcase excellence in
people who have risen (and striving) to the
very zenith of their careers and have positively affected their societies, in their
chosen endeavors.
As such at this material time, the goal of
this edition (more than before), is to excite,
appeal and at the same time inspire you to
strive for excellence.

The ﬁrst piece tells a story, originated with the hunger for women repositioning in Africa by discovering
how Women in Africa ﬁght harder than most to live the entrepreneurial dream. On the spotlight, our
cover personality for the edition, Thobile Mushwana, a South African based Entrepreneur, Investor and
Business globetrotter took us through his entrepreneurial journey founding Dental Marathon, a
not-for-proﬁt organization which educates African children on Oral Health and distributes free toothbrushes and toothpastes. In his interview, Thobile bares his mind open on his brain child (Dental Marathon), the South African Business Ecosystem, Kingsize Aspirations for Africa.
This edition is promising. How do I know? It also touches topical issues of business interests like starting
a Business: The Need Analysis, Killer Tips to Crafting a Winning Cover Letter, Tips for a Stellar LinkedIn
Proﬁle and lots more. We are delighted that you got this edition in particular, surf through the pages at
ﬁrst and enjoy as you fully read at second surf.
Cheers to an insightful reading.

John Fatanmi
Publisher/Chief Editor.
For: City Scope Africa.

Women In Africa Fight
Harder Than Most To Live The
Entrepreneurial Dream
Starting and growing a business as a female entrepreneur in a developing country hasn’t been
all rosy – not that anybody said it would. Growing up in an environment where males were seen
as "perfect" for business didn’t help at all. The female folks were seen more as homemakers
who should channel their mental and physical energy towards building homes rather than
businesses.
In the part of Africa where I come from, some families encourage their daughters to pick up
white-collar jobs after ﬁnishing college rather than venture into business. Many African men
would rather have their wives behind the desks in ofﬁces than see them explore their entrepreneurial abilities. My struggles as a female entrepreneur in Africa came with many challenges
but also many lessons. Below are four core challenges faced by female entrepreneurs in my
part of the world.

1. Limited Acess To Funding:
When I ﬁnished college, I tried to give life to the small business I had at the time. I sought
funds from relations that I knew were capable to help; but I couldn’t get any because I was a
woman. I drafted a good loan agreement, but they believed that business isn’t a woman’s
thing. They obviously didn’t picture a woman running the idea I had. Some even said I should
give my male cousin the idea to run with.
An uncle of mine was even ready to ﬁx me up in a ﬁrm where I would earn a salary and forget
I ever wanted to become an entrepreneur. Financial institutions back then didn’t help, and
starting a business was cumbersome to achieve. These ﬁnancial institutions weren’t as
quick to grant loans to female entrepreneurs as they were to male entrepreneurs, since
men were seen as better risk takers and more likely to succeed.
This is how many female entrepreneurs’ dreams were diverted simply because of their
gender. A study by the African Development Bank found that the ﬁnancing gap for women
in Sub-Sahara Africa is estimated to be $20 billion, and younger women struggle the most.
Getting capital isn’t easy for anyone, just that females were sidelined than their male counterparts. One’s gender should not be a consideration to how successful a business can
become. Be it male or female, as long as that person has the passion and is ready to pay the
price, that’s all that should matter.

2. Social Norms:
The cultures and beliefs we were raised with have robbed many females of entrepreneurship opportunities. As funny as it may sound, a large part of the African society still believes
a woman’s place is "in the kitchen," thereby causing these young women to self-limit themselves, making them believe that only men can succeed as entrepreneurs.
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Women In Africa Fight
Harder Than Most To Live The
Entrepreneurial Dream

WRIT ER

Rosemary Egbo

In a society where men see successful business women as threats that wouldn’t be capable
of making good wives and mothers, I would say that these beliefs are crippling the entrepreneur in some women. You are either a successful businesswoman, or you are a successful
mother. The norms here don’t believe that women can be both. But women like Folorunsho
Alakija and Ibukun Awosika have proven this wrong and have not only made impact in the
business world, but also in the business of motherhood.
I can still remember many relationships that went south because I didn’t want to conform to
the norms held by these men. Some would seem okay with it at ﬁrst but would later back out
because the society didn’t picture their partners as the perfect African wife who would stay
at home, look after the kids and help live their husbands’ dreams.

3. Fear Of The Male Counterparts:
In this part of the world, if you are not strong-willed enough, you are likely to catch the
“male dominance” fever. Many aspiring female entrepreneurs have chickened out because
of the male bullies in their industry.
It takes courage to pull off a business you’ve already been told you would fail simply because
of your gender. If it were about you being incompetent, it would have been understandable
at least. The male counterparts in my line of business would rather lose their customers to
their fellow male competitors than to a lady.
All they said could have derailed me, but it served as means of motivation. I didn’t create
room for intimidation, was bent on making my business work and proving to those male
competitors that’s it’s about time they give women some credit.

4. Lack Of Support Networks:
You are your greatest motivator. But having an experienced entrepreneur as a mentor
would really go a long way in averting many business mistakes. Business is all about decision-making, and having someone who has made many decisions and succeeded while doing
so is worth having close.
Unlike their male counterparts, female entrepreneurs here have difﬁculty in getting the
right mentors. However, this challenge is gradually decreasing because many successful
female entrepreneurs and organizations are doing what they can to inspire female entrepreneurship in Africa. Groups seeking to inspire and propel female entrepreneurs have
emerged in recent times, but they haven’t really done enough.
Succeeding as an entrepreneur in this part of the world takes more from women than it
does from men. You have to be determined, pay deaf ears to the norms and be ready to walk
through your journey with your head held high, not ready to accept anything less than a
breakthrough.
Written by Rosemary Egbo
\ Credit: Business.com
Image: 2019 African Business Professionals and Entrepreneurs Boot Camp 4 (now Conference).
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COVER PERSONALITY

Thobile
Mushwana
Thobile Mushwana is a South African based Entrepreneur, Investor and Business globetrotter.
He is a recipient of the 2018 Top Outstanding Leadership Award and the Founder of Dental
Marathon. Dental Marathon is a not-for-proﬁt organization which educates African children
on Oral Health and distributes free toothbrushes and toothpastes. In this interview, Thobile
bares his mind open on his brain child (Dental Marathon), the South African Business Ecosystem, and Kingsize Aspirations for Africa.
You had lived in South Africa all the while, how would you compare it to other places whenever
you get the opportunity to jet out, considering the sharp differences?
There’s obviously a huge difference in how business is done in other parts of the world, culture,
language and challenges faced per nation. I personally always spend time studying the city or
country that I’m going to do business and start building relationships with their locals, to be
able to better understand the dynamics, challenges and what not, before setting out for solutions. Talking to my mentor (Mr. Jansen) always helps me prepare for foreign Business opportunities and relationships. He has done business in many countries that I still want to explore. I
consider him a business globetrotter too (smiles).
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Tell us more about your company, Dental
Marathon and the impact on the SA Business Ecosystem
Dental Marathon is a not-for-proﬁt company that
teaches children on how to look after their teeth. We
achieve this by visiting schools and embarking on a
whole lot of community engagements, giving kids free
oral health in Africa. Educating children about the
importance of oral health is the core of our mandate.
Statistics have it that, “In AFRICA, we have more
smartphones than toothbrushes”. We want to change
that 'narrative', we want to rewrite our AFRICAN
stories by bringing change to children in every AFRICAN country!

Why do you always relate 'climbing Mount
Kilimanjaro' with the Business EcosysThe principle of climbing Mount Kilimanjaro are very
similar to the ones that needs to be applied in
business. My experience of climbing the “rooftop of
AFRICA” (Mount Kilimanjaro has been an incubation
into doing Business better globally) and also learning
how to apply every principle accurately. No matter
how good you are, if you want to get to the top of
Mount Kilimanjaro you never go alone. They have
‘guides’ that assist you throughout the journey to
increase your success rate and encourage you to stay
strong! Same applies in business, if you want to
change the world you’ll need a strong team and you’ll
need mentors that have been in the game longer than
you. Mentors who have dominated for some time,
even if they are a generation ahead of you. There are
plenty of principles that you can imbibe from them,
that can help you build, to last your business.

What are the harsh realities one is likely to
face doing business in South Africa?
Nepotism, bribes and bureaucracy has to be on top of
the list, not only in South Africa but in most African
countries. You have to be clear on how you want to
build your business and stick to your core values. You
should also be willing to walk away from dubious
deals. Integrity with yourself as the CEO is key,
because of the culture of your organization. However,
there are plenty of Africans that are doing business
with the right principles and are always willing to
connect with likeminded people.

Tell us more about transformative programmes in South Africa.
South Africa is currently being shaped by young
people, the energy of StartUps and Big Businesses are
huge in this country. There are a couple of Great
programs that are in the forefront of breeding strong
Entrepreneurs and Leaders in our country. Programs
like YALI (Young African Leadership initiative, Start
Up 30, Forbes 30 under 30, Mail & Guardian top 200,
Play Your Part by Brand South Africa and many more!
A lot of investors from around the world are eyeing
Africa as their new investments destination. Do you
see a robust Africa open to the world?
Africa is shifting from being branded as "not having
enough" to Opportunities, Prospects, Ventures,
Investments And Creativity! There Are Plenty Of
Innovations, Infrastructures, Health And Primary
Education, Higher Education And Trainings, Technological Readiness, Financial Market Development Etc.
We have strong Investment policies, all AFRICA
needs are Leaders with strong moral character that
will also look after the needs of the people! “AFRICA
is open for BUSINESS”

You have been named amongst 2018 OUTSTANDING LEADER AND HUMANITARIAN. What do you intend to achieve with
this with the corporate business sphere?
I’m always humbled to receive any kind of recognition from the work that we do either through,
DENTAL MARATHON NPC, DENTAL MARATHON
TECHNOLOGIES or Uncommon Buziness (PTY) LTD,
It’s always encouraging to know that our efforts and
contribution into building AFRICA are acknowledged
and celebrated. Awards also brought a lot of access to
market we never thought existed and it adds a lot to
our credibility and achievements to the companies
we run. Also people relate mostly to tangible things.
Before they do business with YOU, they want to know
what you’ve done before, what you’ve achieved and
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Facebook: Thobile Mushwana
: Thobile Mushwana ZA
: Thobile Nhlamalani Mushwana
Twitter: @Thobilemushwana
LinkedIn: Thobile Mushwana.
Many thanks for your time!
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O N H O N E S T C ONV E R SAT ION THAT
CA N B RE A K YOU R C H A IN OF
TOX I C RE L AT IONS H IP S:

WR I TE R

Moji Ogunlola

Depending on the degree of damage done, one toxic relationship has the potential to cause a life-long scar and lead to emotional or psychiatric problems in the
future. If you notice a trend of toxicity in your relationship history, you may
need to pay some meaningful attention to the overall state of your health. A
research carried out on the effect of personal relationships on an individual’s
risk for developing a heart disease revealed that, people in negative personal
relationships were at a greater risk of a cardiac event, including a fatal cardiac
event, than their counterparts whose close relationships were not negative.
The same research showed that people who were more likely to fall victims of
toxic relationships are women and those with a lower social standing.
Though there are various reasons why people end up in toxic relationships, a
basic and recurring reason is an unhealthy estimation of oneself. If you continually base your self-assessment and value on your social standing, societal
expectations and other external variables, you will often feel inadequate and
therefore permit others to feed off your weaknesses.
While it is usually difﬁcult to break free from harmful relationships, some of the
victims who do, end up repeating the cycle of toxicity in subsequent relationships. To break free from this pattern of damaging relationships, you must have
an honest and life-changing conversation with yourself.. Here are some advice
on the way such a conversation should go:
1. ACKNOWLEDGE THE TOXICITY:
Ask yourself basic and honest questions which will reveal the true state of your
current or past relationships. You may have experienced one or more types of
toxicity in your relationship. Refuse to live in denial of the fact. Supportive and
trust worthy friends could really be of immense help in objectively analyzing
your relationships. Also, be truthful about the degree of damage you experienced – how much does it hurt? This will guide you in making further decisions
such as staying off dating for a while, seeing a therapist and so on.
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2. TAKE RESPONSIBILITY:
Being through several toxic relationships leaves us feeling like victims but the
truth is; despite the fact that you might have come in contact with some really
bad and unhealthy people, one constant variable in all those relationships was
you. There might have been a part you unwillingly played in that cycle which
you will discover if you think deeply enough. Are you overly nice and compliant?
Are you a people pleaser? Until they are addressed, these traits might keep
attracting toxic and controlling people to you. Be true to yourself about who
you are, how your experiences have shaped you and how you can improve.
3. ACKNOWLEDGE YOUR INDIVIDUALITY:
Unfortunately, society has deﬁned who is smart, attractive, accomplished or
cool according to some unbecoming standards. While self-discovery is essentially a journey, we must learn to accept and love the persons we are becoming.
Understand that the world needs a combination of different kinds of people to
be truly balanced. The genius of our cohabitation is in our individuality and
uniqueness. Decide to love yourself “for better or for worse” – through the
excess weight, low income, imperfections and mistakes – while you constantly
strive to be a better version of yourself. Spend enough time being yourself and
doing the things that truly make you happy regardless of what the stereotypes
are. By accepting yourself, you will build your self-conﬁdence and also increase
your appreciation and tolerance for others.
4. ACKNOWLEDGE THAT YOU DESERVE BETTER:
Tell it to yourself over and again. You deserve better treatment, ﬁrst from yourself – because people will treat you the way you treat yourself – and then from
others. Be a little less hard on yourself. Pay more attention to looking good,
eating healthy, getting more sleep, exercising and so on. This will help you set
healthy boundaries and also recognize when someone is crossing the line.
Moji Ogunlola is a lawyer and writer from Lagos, Nigeria. She is an alumnus of the University of Lagos and the
Creative Flow Writing Workshop, hosted by Short Story Day Africa and the Goethe-Institut. You can see more of her
work on her website: mojiogunlola.com. You can also follow her on Instagram @moji_ogunlola and twitter @mojiogunlola.
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STARTING A BUSINESS: The Need Analysis

What is the first thing to do when you think of starting a business?
Many startups don’t last because they do not take their time to figure out
the need for a business and solution thereof. They focus largely on doing
what the majority are doing and end up the same way - with the sole aim
to make money. Be it starting a new business or a new product, we need
to check the need involved in the market, clearly defined with proper
guidelines. If you got an idea to start a business and you don’t know how
to begin, don’t just jump into it, searching for a business name or designing a logo or doing market research on how to increase revenue. First,
take your time and do a NEED ANALYSIS
When I started my first business, I rushed into getting a logo without a
plan, etc.
WHAT IS NEED ANALYSIS?
In business context, it is the process of examining and identifying the
need for a product or service to solve and meet the requirements of customers.
When you ask yourself important questions like:
- Why do I want to start this business? If your WHY is big enough, it means
you have a strong passion for the business. I advise not to make money
the drive.
- What problem do I want to solve? Outline the issues, you think your business idea will solve.
- How do I solve the problem? Outline the steps you will take to solve the
problem.
- Is the solution existing? Is the solution you are proposing already existing or it is new. Define what it will do.
- If yes, how can I improve on it? What new solution are you bringing to
the table or how can you innovate.
If you can answer the above questions without giving up, because with
my experience with some startups, the Need Analysis seem like a big deal
for big companies and not meant for beginners. Don’t forget that every
big company started from somewhere and it was done by proper assessment and analysis of the need for a solution.
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STARTING A BUSINESS: The Need Analysis

By now, your business idea is already taking shape.
The next step is to outline your:
- Objectives:
- Mission
- Vision
- Target Audience.
Your vision will help you to develop your Need Analysis.
It does not matter the size of your business, every business should have a
plan and proper guidelines for sustainability. Need Analysis gives an opportunity to review where a business might go wrong even before launch.
Need Analysis will help you to innovate and answer the questions:

-

What are other businesses doing and how can I do mine differently?
Where are other businesses not selling and are in need service?
Which social media are people not focused at?
Where should I collaborate or outsource?

Having done the needful, you will have something to look at and how to
pitch your business to yourself. Getting a business name will be very easy
and your logo design will be better detailed. When you have the right
solution and know how to deliver; money will find you.
ABOUT THE WRITER:
Oluwayemi Odubote is a solution consultant in the broadband communications
industry, solving queries and business-related issues in the Banking, Agriculture,
Oil and Gas, and Education sectors in Africa. He is the CEO of Imey Solution Consult
- A consulting firm that helps startups and companies to solve branding and marketing issues through the use of design-thinking, to create a bespoke solution to
boost customer base and revenue.
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TIPS FOR A STELLAR LINKEDIN PROFILE

LinkedIn is arguably the fastest growing professional social media platform with more
than 500 million users and over 10 million active jobs. Sadly, only a few prospective
professionals in this parts of the world have keyed into the amazing opportunities this
platform offers. Lots of persons secure real opportunities, even beyond jobs, scholarships and grants, on this platform.
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To benefit from this platform however, Tne needs to have a stellar profile. The following are 7 LinkedIn tools to help you achieve that ALL-STAR profile, in a bid to attract
more opportunities than you already do.

KEYWORDS

:A lot of people are oblivious of this tool but it always comes in handy. In updating your
LinkedIn profile, you should always include keywords. Keywords are those terms that
relate to what you do, services you render as well as the industry in which you practice.
These are terms like HR management, Freelance writing, Web development, Law and so
on. It is advisable to use a blend of generic and specific keywords. Areas on your profile
where you need to include these keywords are your summary, headline, experience and
skills sections.
Employers, when searching for candidates on LinkedIn, often make use of these keywords that align with the job opening they have. If you have those keywords available
on your profile, you have a better chance of getting atop other candidates and possibly
a profile visit by employers.
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PROFILE PICTURE
The first rule here is that you must have a profile picture. Even if you only just created
your account, it is imperative that you upload a profile picture. An account without a
profile picture ordinarily makes it lack credibility.
That settled, your profile picture should be appropriate. LinkedIn is not like other social
platforms where you can freely express yourself. It is important to look professional in
a profile picture, which is by putting on smart, and not necessarily expensive, wears.
Your profile picture should be a recent picture of yourself and yourself alone. Avoid
using selfies with friends and family. It should also have a background that is not busy
or distorted. It also brightens your profile to give a smile in your picture.

HEADLINE
Your profile headline comes just below your name. Although it is often used for stating
one’s job title and company name, it could also be used in job search.
Never be shy to prompt potential employers that you seek a particular role on your
headline. However, you must so drat it in such a way that you don’t come off so desperate and unprofessional. Also, there is a 120 words limit. Make sure to use relevant keywords to attract employers to your profile.

SUMMARY
Your summary is found under the headline. Updating it is a way to imprint a good first
impression as it is your personal introduction. The summary is to be tailored in line with
your passion, educational background, marketable skills, experience, goals and career.
There are several styles to be employed in drafting a summary. If you feel you have
ample experience and skillset, you may write on those things you’ve acquired in pursuance of your career and any other relevant accomplishments. Otherwise, you might
choose to focus on your personality and passion.
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Regardless of the style of writing you wish to adopt, it is important to ensure that your
summary is catchy, clear of errors and filled keywords to top employers search lists.

EXPERIENCE

The experience section of your profile is the place to reveal relevant work and voluntary
experience you’ve attained. As much as you will like to express every single experience
you have, it is always important to put out those ones that will impress employers. A
profile with a list of irrelevant experience might put off an employer and any other
viewer. Also, make its concise and specific.

TIPS FOR A STELLAR LINKEDIN PROFILE
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ENDORSEMENTS:
Towards the bottom of your profile, there is a section that allows you to include your
skills. Here it is advisable to include skills that match your interest and job specifications
of the role you wish to attain. Having listed your skills, your connections can then
endorse you. You can request for endorsements from your connections; friends, workmates, boss and so on. The fact is that the more endorsements you get, the more credibility is lent to your skills.

RECOMMENDATIONS:
This is that part of your profile that ensures viewer confidence. Recommendations
display what you are to certain persons, usually the positives. Since they come from
another person, they serve as a reliable source in confirming your aforementioned skills,
abilities as well as work ethic. You can ask a friend or workmate to draft up a recommendation for you. Also, if you recently connected with a professional on LinkedIn and
have worked with them one way or the other, you can also go ahead to request for a
recommendation; it won’t hurt.
These and a whole lot more are LinkedIn tools to ensure your profile is attractive, even
to prospective employers. This, however, is not something that can be attained overnight; you will have to dedicate your time to keep your profile in shape, but, ultimately,
it will be worth it!
If you aren’t already on the platform, visit www.linkedin.com or download the app on
your respective App Store. For further assistance on your profile, do reach out to info@legalpages.com.ng

ABOUT THE WRITER:
Tayo Fabusiwa is a young and vibrant activist for capacity and personal building.
This propelled him to establish Legal Pages, a content based platform committed
to helping law students and young lawyers access opportunities and resources.
His work Legal Pages has led him to help review about 200 resumes and cover
letters, to review a number of LinkedIn proﬁles and also to facilitate different
workshops on the same. Tayo was listed in YNaija’s 2019
Establishment List. He was also recently nominated in the “Ideator of the Year”
and “Entrepreneur of the Year” categories of the 2019 Law Gala Awards, Nigeria.
He is passionate about corporate law, ﬁnance as well as career awareness.

TIPS FOR A STELLAR LINKEDIN PROFILE
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KILLER TIPS TO CRAFTING
A WINNING COVER LETTER
Companies are beginning to increasingly exempt cover letters
from the requirements when inviting applications. This is probably because the people in charge of recruitment in those organizations are probably as excited about reading cover letters
as you are about writing them. Few people enjoy writing cover
letters and even fewer enjoy reading them.
However, when a company actually requests a cover letter to
be included in an application, then you had better get it right
or there would be no hesitation before your letter is cast into
the heap of abandoned letters- trust me, that heap always
exists.
Companies that require a Cover letter are seeking much more
than your Resume or CV can tell them. They want to get a
sense of your personality and your real life skill and how you
have utilized them. This can be a tough call if you do not know
how to approach it.
Here are a few very valuable tips that you need to have at the
back of your mind whenever you need a Cover letter crafted.
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1. TAKE ADVANTAGE OF PRO’S:
One of the most freeing revelations you would ever have in life is the realization that you
really do not have to be an expert in everything. You can actually stick to what you know
how to do best and consult experts to do what you cannot. This is what profitable businesses do and perhaps it is what you should do also.
There is a myriad of online resources that can help you craft a healthy cover letter. There
are even cover letter builders that you can use to get a decent cover letter done in record
time. However, if you are looking for something unique and very specialized then we at
Dalton and White specifically offer such services from our team of seasoned career and
business professionals.
Free yourself to excel by asking for some professional help when you need to.
2. IT’S ABOUT THEM:
Way too many cover letters are just plain selfish! The writers go on and on about themselves and how they are the best thing since sliced bread. While a cover letter must cover
extensive grounds about your abilities, you must learn to word it in such a way that it is
about them not you. So, let your letter sell you without focusing on you.
Even when you talk about why you’re pursuing the job, let your words highlight your passion for what the organization does. Let them see how you are equipped to help them and
not what a great opportunity it would be for you to work for them. “I have proven skill in
content creation and can translate same to the media unit…” sounds far better to an
employer than, “Working with your media unit will be a great step forward for me and will
give me the opportunity to…”. You get the idea? Keep the company in the center and core
of the letter and you will do fine.
3. PAY CLOSE ATTENTION TO THE JOB REQUIREMENTS:
Most companies are very detailed in their job requirements. They are profuse in their
descriptions and take their time to bring out bullet points for everything they require in a
candidate. It is surprising when people craft cover letters and totally ignore the job
description given. Your cover letter should focus more on covering the grounds the job
description requires and showing the employer how you are qualified and a good fit for
the job. You can even be as cheap as crafting your cover letter paragraph by paragraph to
cover exactly the same things the description requires in the very same order. It is far
better than rambling off on many skills and accomplishments that are unrelated to the job
description. So, a cover letter must be as flexible as a resume and adapt to the particular
job applied for. Always, keep the requirements in mind as you write.
4. AMPLIFY YOUR SKILLS:
Chances are your CV is focused on your accomplishments, degrees and certificates. This is
okay and since you are crafting a cover letter, take your time to focus on your other skills
that are not in your CV or that can best be described even if you don’t have a name for
them. For instance, “sticking strictly to deadlines” and “performing very well under pressure” are skills that may not find a place to be named in your CV, but can be reflected in
your cover letter. While you are at it, give them some background to the skills; experiences
that show how you have used such skills to effect. say, “Being the president of xyz association I was responsible for organizing students for community services”. The latter
describes a role, which you may or may not have performed. The former describes an
event. Employers want events in your cover letter so leave the roles in your CV.
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5. BE AS DESCRIPTIVE AS POSSIBLE:
Do not say; “I have successfully executed a great deal of projects in the freelance writing
sphere”. A great deal is not a number. You need to get specific and give as many facts and
figures as you can. It is far better to estimate and say, “I have completed over 600 articles”
now that is more specific. It will be even better if you can give an exact number.
If you are trying to show that you have successfully organized groups or led them around a
cause, tell them how many people you organized. You should rather say, “As the president
of xyz association I rallied 2000 students to engage in community service such as…” than
say, “Being the president of xyz association I was responsible for organizing students for
community services”. The latter describes a role, which you may or may not have performed. The former describes an event. Employers want events in your cover letter so
leave the roles in your CV.

6. ADD SOME PERSONALITY:
The only thing more boring than reading cover letters to an employer is probably reading
CV’s. While you must stay within the limits of professionalism, you can be funny, creative
and write your cover letter in such a way that the employer immediately looks forward to
working with you.
7. DON'T CLUTTER
Keep your writing, clean and simple. Do not use ambiguous terms or unnecessarily complex language. Make sure you break up different complex ideas and descriptions into
paragraphs for easy reading and comprehension.
Don’t clutter your work and the employer just may enjoy reading your cover letter.
These points do not suggest that you cannot get creative and think up a few more, but we
are quite certain that if you can stick to these, you will be well on your way to creating a
killer cover letter.

Now, go get that job!
Here’s to your career success!

Written by Ayoola Ajibare.
Ayoola Ajibare is very passionate about human capital development, and
she established Dalton & White, a human capital development firm in 2018
to bridge the gap of employable human capital in Nigeria. Through Dalton
& White, she helps in upskilling human capital via training and preparing
young Nigerians for employment into various industries
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YellowLyfe is the answer to the yearning need for a platform that
provides information on three vital aspects that are pertinent to
young Nigerians - Lifestyle, Events and Tours.
We are a one stop platform for everything events, tours and lifestyle. Created to serve the needs of young & vibrant thinking individuals, who require superior services regarding events management, lifestyle contents, and tours across the Africa
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